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Abstract: 

This paper explores how rising price levels influence patterns of household 
expenditure in emerging economies. Utilizing a panel dataset covering ten 
nations from 2000 to 2022, the study applies econometric techniques—
including fixed-effects and random-effects estimations—to evaluate the 
effect of inflationary movements on consumer spending behaviour. The 
findings demonstrate a clear inverse association between inflation and 
household outlays, showing that persistent increases in prices diminish 
real income capacity and limit demand for goods and services. These 
results carry important implications for economic governance, particularly 
in the formulation of monetary strategies and fiscal policies aimed at 
protecting household welfare in inflation-sensitive markets. 
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1. Introduction 

In emerging economies, inflation poses significant challenges to household consumption—an 
essential driver of aggregate demand and overall economic stability. Inflation, defined as a 
sustained increase in the general price level of goods and services, erodes purchasing power and 
alters consumption behavior, particularly in nations with volatile financial systems and lower 
average incomes. As Friedman (1957) emphasized in A Theory of the Consumption Function, 
consumption patterns are strongly influenced by individuals’ permanent income expectations. 
When inflation rises, these expectations become uncertain, prompting households to reduce non-
essential consumption to preserve future stability. 

Deaton (1992) further explains that inflation increases income volatility and diminishes the ability 
of households to smooth consumption over time. For lower- and middle-income families in 
emerging markets, price shocks in food, energy, and housing exert disproportionate burdens, 
limiting access to basic goods. This aligns with Crump et al. (2019), who demonstrate that 
consumer expectations about future inflation heavily shape current spending patterns. Similarly, 
Burke and Ozdagli (2021) find that when inflation expectations rise, households delay major 
purchases, particularly durable goods, leading to broader macroeconomic contractions. 

Moreover, Ferreira et al. (2023) highlight the heterogeneous effects of inflation, showing that 
indebted households are more adversely affected due to the inflation-induced real burden of fixed 
payments. In emerging markets, where access to credit is often tied to rigid interest structures, 
inflation can worsen debt service difficulties, thereby constraining household consumption even 
further. Audty and Meyer (2024) stress that consumers in these regions adjust consumption more 
rapidly in response to inflation due to lower savings buffers and weaker social safety nets. 

From a policy standpoint, effective inflation targeting and credible monetary policies are necessary 
to anchor inflation expectations (Taylor, 1993; Mishkin, 2007). However, Romer and Romer 
(2019) caution that monetary interventions must be timely and context-sensitive, especially in 
economies where informal labor and price inelasticity are common. The World Bank (2018) also 
notes that structural reforms, including enhancing financial inclusion and price stability, are critical 
to mitigating inflation’s negative effects on household welfare. In conclusion, inflation in 
emerging economies not only influences macroeconomic indicators but also deeply affects 
microeconomic behavior, particularly household consumption. Understanding this relationship is 
vital for designing fiscal and monetary policies that protect vulnerable populations and sustain 
economic development (Batrancea, 2021; Romer, 2012). 

2. Literature Review 

Numerous studies have examined the inflation-consumption nexus to understand how inflation 
dynamics affect household welfare, especially in emerging and developing economies. One 
foundational contribution to this discussion is Milton Friedman's (1957) permanent income 
hypothesis, which posits that consumers base their spending not on current income but on their 
long-term income expectations. According to this theory, temporary inflation should have minimal 
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effects on consumption, as rational agents would smooth their expenditures over time. However, 
this assumption hinges on well-developed financial systems and credit markets—features that are 
often underdeveloped in emerging economies (Mankiw, 2016; Cecchetti & Schoenholtz, 2017). In 
these contexts, limited access to credit and high uncertainty constrain households from borrowing 
or saving efficiently, making them more vulnerable to inflationary shocks. 

Deaton (1992) further deepened this understanding by illustrating how intertemporal consumption 
choices are disrupted by price instability. He noted that for poor households, even moderate 
inflation can substantially reduce real income, particularly when wages lag behind price increases. 
This makes it harder for these households to maintain consumption levels, leading to reduced 
expenditure on non-essential goods and even on critical services such as education and healthcare. 
Ferreira, Leiva, and Nuño (2023) echoed this point, demonstrating that the impact of inflation is 
heterogeneously distributed, with poorer segments of society disproportionately affected due to 
their higher exposure to price fluctuations in food and energy. 

More recent empirical studies reinforce these concerns. Romer and Romer (2019) conducted a 
rigorous analysis showing that inflation shocks cause significant reductions in real consumption, 
particularly in countries with weak monetary credibility and volatile policy environments. In such 
settings, central banks often struggle to anchor inflation expectations, leading to rapid erosion of 
consumer confidence. Burke and Ozdagli (2021), in a panel study of household behavior, found 
that consumers typically react to inflation by delaying major purchases and cutting back on non-
essential spending—behavior consistent with precautionary motives. This behavior is especially 
pronounced in emerging markets, where social safety nets are limited and labor markets are often 
informal (World Bank, 2018). 

Furthermore, Crump, Eusepi, and Moench (2019) emphasize the role of inflation expectations in 
shaping consumer decisions. Their findings suggest that inflation does not just affect real 
purchasing power but also creates psychological effects that lead to more conservative financial 
behavior. In response, some households resort to informal savings mechanisms or turn to hard 
assets as a hedge against monetary depreciation, further complicating macroeconomic stabilization 
efforts. Other scholars have explored the broader economic implications of these behavioral 
adjustments. Audty and Meyer (2024) observed that inflation-related uncertainties in emerging 
economies lead to significant shifts in consumption patterns, with ripple effects on domestic 
industries and employment. Batrancea (2021) adds that prolonged inflation reduces consumer 
sentiment and weakens aggregate demand, which can trigger slower growth or even recession. 
Aizenman, Hutchison, and Noy (2008) argue that exchange rate volatility exacerbates this situation 
by increasing the prices of imported goods, thereby magnifying inflationary pressures on essential 
commodities. 

The policy implications of this research are critical. Taylor (1993) and Clarida, Galí, and Gertler 
(2000) advocate for rule-based monetary frameworks to stabilize inflation expectations and 
enhance central bank credibility. Mishkin (2007) supports inflation targeting as an effective 
strategy for emerging markets, provided that governments maintain fiscal discipline and 
institutional independence. Romer (2012) and Blanchard & Johnson (2013) stress that monetary 
interventions should be complemented by structural reforms to build financial resilience and 
protect household consumption. In conclusion, the relationship between inflation and household 
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consumption is multifaceted and context-dependent. While theoretical models suggest that 
consumers can smooth consumption, empirical evidence from emerging economies indicates that 
inflation shocks have real and often severe impacts on household welfare. Addressing these 
challenges requires coherent macroeconomic policies, financial inclusion initiatives, and targeted 
social protection mechanisms to shield vulnerable populations from inflationary harm. 

3. Methodology 

3.1 Data Collection 

Panel data were collected from the World Bank and IMF databases covering ten emerging markets: 
Brazil, India, South Africa, Indonesia, Turkey, Nigeria, Egypt, Vietnam, Argentina, and Pakistan. 
The period spans from 2000 to 2022. 

3.2 Model Specification 

The baseline model is: 

Cit=β0+β1Inflationit+β2GDPit+β3Unemploymentit+μi+ϵitC_{it} = \beta_0 + \beta_1 
\text{Inflation}_{it} + \beta_2 \text{GDP}_{it} + \beta_3 \text{Unemployment}_{it} + \mu_i + 
\epsilon_{it} 

Where: 

• CitC_{it}: Household consumption per capita 
• Inflationit\text{Inflation}_{it}: Annual consumer price index 
• GDPit\text{GDP}_{it}: GDP per capita 
• Unemploymentit\text{Unemployment}_{it}: Unemployment rate 
• μi\mu_i: Country-specific effect 
• ϵit\epsilon_{it}: Error term 

3.3 Econometric Techniques 

• Descriptive statistics 
• Fixed effects (FE) model 
• Random effects (RE) model 
• Hausman test to choose between FE and RE 

 

4. Analysis and Results 

4.1 Descriptive Statistics 

Table 1. Descriptive Statistics 
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Variable Mean Std. Dev. Min Max 
Consumption 4,225 1,235 2,100 6,950 
Inflation 7.1% 4.5% 1.2% 18.6% 
GDP per capita 8,410 3,720 3,200 14,500 
Unemployment 7.9% 3.2% 3.1% 13.8% 

The table presents descriptive statistics for four key macroeconomic variables: household 
consumption, inflation, GDP per capita, and unemployment. These indicators are essential for 
understanding economic performance and consumer welfare in emerging economies. Household 
Consumption shows a mean value of 4,225 (likely in local currency units or adjusted US dollars), 
with a standard deviation of 1,235. This indicates moderate variability in consumption levels 
across the dataset. The minimum consumption is recorded at 2,100, while the maximum reaches 
6,950. Such variation may reflect differences in household income, access to credit, and regional 
economic disparities. The wide range suggests significant inequality or differing capacities to 
consume, potentially driven by factors like inflation or employment status. 
Inflation has an average rate of 7.1%, which is relatively high by global standards, especially for 
emerging markets. The standard deviation of 4.5% indicates substantial fluctuation in inflation 
rates over the observed period or across sampled countries. The minimum inflation rate is 1.2%, 
while the maximum reaches a peak of 18.6%. These extremes point to episodes of both stability 
and price volatility. Higher inflation levels can erode purchasing power and discourage 
consumption, particularly among households with fixed or low incomes. 
GDP per capita averages at 8,410, with a considerable standard deviation of 3,720. The lowest 
recorded GDP per capita is 3,200, while the highest is 14,500. This wide range signifies varying 
levels of economic development within the sample. GDP per capita is a proxy for income and 
standard of living, and its variation helps explain discrepancies in consumption capacity and 
economic resilience in the face of inflation or unemployment. 
Unemployment has a mean rate of 7.9%, with a standard deviation of 3.2%. The lowest 
unemployment rate is 3.1%, and the highest is 13.8%, suggesting diverse labor market conditions. 
High unemployment can reduce household income, leading to lower consumption. Conversely, 
lower unemployment levels are often associated with stronger economic activity and higher 
disposable income, potentially boosting consumption levels. Overall, the descriptive statistics 
highlight the interdependence of macroeconomic indicators. High inflation and unemployment 
levels likely suppress consumption, while higher GDP per capita is generally associated with 
stronger household spending. The observed variability across all variables underlines the 
importance of context-sensitive economic policies tailored to the specific dynamics of emerging 
markets. 

4.2 Fixed Effects Model 

Table 2. Fixed Effects Model 

Variable Coefficient Std. Error t-Statistic P-value 
Inflation -42.56 12.14 -3.51 0.0007 
GDP per capita 0.88 0.11 7.97 0.0000 
Unemployment -20.33 8.55 -2.38 0.0180 

The regression results provide insights into the relationship between household consumption and 
three key macroeconomic variables: inflation, GDP per capita, and unemployment. Each 
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coefficient reflects the estimated effect of a one-unit change in the independent variable on 
household consumption, holding other variables constant. Inflation has a negative and statistically 
significant impact on household consumption. The coefficient of -42.56 implies that for every 1 
percentage point increase in the inflation rate, household consumption decreases by approximately 
42.56 units. This effect is supported by a t-statistic of -3.51 and a p-value of 0.0007, which 
indicates a strong level of statistical significance (well below the 0.01 threshold). This result aligns 
with economic theory and previous empirical findings, suggesting that inflation erodes real 
purchasing power, leading households to reduce their consumption expenditures. 
GDP per capita exhibits a strong and positive relationship with household consumption. The 
coefficient of 0.88 indicates that for every one-unit increase in GDP per capita, household 
consumption rises by 0.88 units. With a t-statistic of 7.97 and a p-value of 0.0000, this relationship 
is highly significant. This suggests that as national income levels rise, households experience 
higher disposable income, which enables them to increase their spending. This finding reinforces 
the importance of economic growth as a driver of domestic consumption. 
Unemployment, on the other hand, has a negative effect on household consumption, with a 
coefficient of -20.33. This means that a one-percentage-point increase in unemployment leads to 
a decline of 20.33 units in consumption. The t-statistic is -2.38, and the p-value is 0.0180, 
indicating statistical significance at the 5% level. This negative relationship reflects the reduced 
income and economic insecurity experienced by households during periods of high 
unemployment, which typically leads to more conservative spending behavior. In summary, the 
regression model reveals that inflation and unemployment negatively affect household 
consumption, while GDP per capita has a positive and significant influence. These findings 
highlight the importance of maintaining macroeconomic stability—especially controlling inflation 
and promoting employment—to support and sustain household welfare and consumption in 
emerging markets. 

4.3 Random Effects Model 

Table 3. Random Effects Model 

Variable Coefficient Std. Error t-Statistic P-value 
Inflation -39.74 11.86 -3.35 0.0012 
GDP per capita 0.91 0.12 7.58 0.0000 
Unemployment -18.12 8.02 -2.26 0.0234 

The revised regression results continue to provide robust insights into the relationship between 
household consumption and key macroeconomic indicators: inflation, GDP per capita, and 
unemployment. Each coefficient shows the marginal effect of one unit change in the independent 
variable on household consumption, controlling for the other factors in the model. Inflation has a 
negative and statistically significant impact on household consumption. With a coefficient of -
39.74, the model estimates that for every 1 percentage point increase in inflation, household 
consumption decreases by approximately 39.74 units. The t-statistic of -3.35 and p-value of 0.0012 
indicate that this effect is highly significant (p < 0.01), confirming the theoretical expectation that 
rising prices erode purchasing power. In inflationary environments, especially in emerging markets 
with limited income adjustment mechanisms, households reduce their spending on both durable 
and non-durable goods due to uncertainty and reduced real income. 



OTS Canadian Journal 7 

GDP per capita displays a positive and highly significant relationship with household 
consumption. The coefficient of 0.91 suggests that as GDP per capita increases by one unit, 
household consumption increases by 0.91 units. The t-statistic of 7.58 and a p-value of 0.0000 
indicate very strong statistical significance (p < 0.001). This outcome is intuitive and consistent 
with economic theory: higher per capita income enhances households’ disposable income, which 
boosts their ability and willingness to consume. This also reflects broader economic prosperity and 
stability, both of which support consumer confidence and spending. 
Unemployment again shows a negative and statistically significant association with household 
consumption. The coefficient of -18.12 implies that a one-percentage-point increase in the 
unemployment rate leads to a decline of 18.12 units in consumption. The t-statistic of -2.26 and p-
value of 0.0234 suggest that this effect is statistically significant at the 5% level. This finding 
highlights the sensitivity of household consumption to labor market conditions. When 
unemployment rises, households face reduced or uncertain income flows, prompting them to cut 
back on consumption and adopt precautionary savings behavior. In conclusion, the regression 
confirms that higher inflation and unemployment negatively impact household consumption, while 
greater GDP per capita enhances it. These findings underscore the importance of macroeconomic 
policies that aim to reduce inflation and unemployment while promoting economic growth to foster 
stable and healthy consumption patterns. This model reinforces the need for targeted interventions 
in emerging markets, where households are often more vulnerable to economic shocks due to 
weaker financial systems and limited social safety nets. 

4.4 Hausman Test 

• χ2=13.78\chi^2 = 13.78, p=0.0010p = 0.0010 
• Conclusion: Fixed effects model is preferred 

The Hausman Test is used to determine whether a fixed effects (FE) or random effects (RE) model 
is more appropriate in panel data analysis. It tests the null hypothesis that the preferred model is 
random effects, implying that the unique errors (unobserved effects) are not correlated with the 
regressors. 

In this case, the test statistic is: 

• χ² = 13.78, 
• with a p-value = 0.0010. 

Since the p-value is less than 0.05, we reject the null hypothesis. This indicates that the 
assumptions of the random effects model are violated—specifically, that the individual effects are 
correlated with the regressors. The fixed effects model is preferred because it provides consistent 
and reliable estimates when individual-specific effects are correlated with explanatory variables. 
This choice is particularly appropriate in studies like this one, where unobserved heterogeneity 
(e.g., country-specific policies, household structures, or institutional differences) may influence 
both inflation and consumption. 

5. Discussion 
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The econometric analysis clearly demonstrates a statistically significant and negative relationship 
between inflation and household consumption. The coefficient estimate suggests that for every 1% 
increase in inflation, household consumption declines by approximately 42.56 units, whether 
measured in local currency or adjusted purchasing power parity. This result aligns with 
foundational consumption theories such as Friedman’s (1957) Permanent Income Hypothesis, 
which posits that households attempt to smooth consumption over time. However, in emerging 
economies where financial markets are less developed and access to credit is limited, temporary 
shocks such as inflation can have immediate and severe effects on consumption behavior. Deaton 
(1992) further argues that poor households, in particular, are less able to insulate themselves from 
price volatility. Their consumption patterns are more rigid, often directed toward basic necessities, 
which means inflation disproportionately reduces their purchasing power and welfare. This is 
echoed in the work of Crump, Eusepi, and Moench (2019), who find that inflation expectations 
significantly influence consumer spending decisions. As prices rise, households tend to defer non-
essential expenditures and shift resources toward immediate survival needs. 

Recent empirical evidence supports these theoretical insights. Burke and Ozdagli (2021), using 
panel data from U.S. households, confirm that expectations of rising prices lead to a contraction 
in durable goods consumption. While this data is from a developed economy, similar behavioral 
responses have been observed in emerging markets, though often more acute due to weaker 
institutional structures (World Bank, 2018). Ferreira, Leiva, and Nuño (2023) show that inflation 
affects household balance sheets heterogeneously, with the poorest suffering the most significant 
declines in real wealth. The negative effect of unemployment on household consumption, as 
revealed in the analysis, further emphasizes the vulnerability of households to macroeconomic 
shocks. A 1 percentage point increase in unemployment leads to a decrease of 18.12 units in 
consumption, demonstrating that income loss or the fear of future unemployment can significantly 
dampen household expenditure. Romer and Romer (2019) emphasize that in periods of policy 
uncertainty or weak monetary credibility, these effects are intensified. In emerging economies with 
a high reliance on informal labor markets, job loss often translates to a complete loss of income 
and limited recourse to public support systems. 

By contrast, the positive and significant coefficient for GDP per capita (0.91) reinforces the role 
of income in boosting consumption. As per Mankiw (2016) and Romer (2012), higher national 
income levels are associated with improved living standards and greater consumer confidence. 
This relationship is consistent with Batrancea’s (2021) findings, which link macroeconomic 
growth with increased household consumption and economic optimism. Furthermore, rising GDP 
per capita may also reflect improved employment conditions and access to financial resources, 
enabling households to spend more confidently. The robustness of these results is enhanced by the 
use of both fixed and random effects models, with the Hausman test indicating a preference for 
the fixed effects approach. This suggests that unobserved heterogeneity across cross-sectional 
units (such as regions or countries) may be correlated with explanatory variables, thus justifying 
the fixed effects framework (Blanchard & Johnson, 2013; Clarida, Galí, & Gertler, 2000). Such 
methodological rigor strengthens the reliability and generalizability of the findings. In conclusion, 
the study provides compelling evidence that inflation and unemployment negatively influence 
household consumption in emerging markets, while higher GDP per capita enhances it. These 
findings have strong policy implications. Controlling inflation, stabilizing employment, and 
promoting inclusive economic growth should be central to macroeconomic strategies aimed at 
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safeguarding household welfare. Policymakers must also consider the structural limitations—such 
as underdeveloped financial markets and weak social safety nets—that amplify the adverse effects 
of inflation on the most vulnerable populations (Aizenman, Hutchison, & Noy, 2008; IMF, 1998). 

 

6. Conclusion 

Inflation significantly undermines household consumption in emerging markets, where economic 
vulnerabilities and institutional constraints amplify its adverse effects. Unlike in developed 
economies—where stable incomes, well-developed financial systems, and comprehensive social 
safety nets can buffer inflationary shocks—households in emerging markets are more directly 
exposed to price volatility. Even modest increases in inflation can erode real incomes, reduce 
purchasing power, and force households to cut back on both essential and discretionary spending. 
Deaton (1992) emphasized that poor households, which allocate a large share of their income to 
basic goods, are especially sensitive to rising prices. This reality is intensified when wages fail to 
keep pace with inflation or when job security is threatened. 

Moreover, inflation expectations contribute to behavioral changes in consumption. As shown by 
Crump, Eusepi, and Moench (2019), households anticipating future price increases often alter 
spending patterns preemptively, deferring non-essential purchases or substituting for lower-quality 
goods. These shifts can further depress aggregate demand, posing risks to economic growth. In 
countries with high unemployment and informal labor markets, these inflationary pressures are 
even more damaging. The absence of unemployment benefits or consumer credit access means 
that income shocks caused by inflation leave few alternatives for consumption smoothing. 

Policymakers, therefore, must view inflation control not just as a monetary objective, but as a 
social imperative tied to consumer welfare and poverty reduction. Stabilizing inflation requires 
credible and transparent monetary policy frameworks, often involving inflation targeting and 
prudent fiscal management (Romer & Romer, 2019). Additionally, strengthening social protection 
systems and labor market policies can help shield vulnerable households from inflation’s harshest 
effects. Without such coordinated efforts, inflation will continue to undermine living standards 
and hinder inclusive economic development across emerging markets. 

7. Practical Implications 

• Central banks should adopt inflation-targeting frameworks suited to local contexts 
• Governments may need to index social programs and transfers to inflation to protect 

consumption levels 
• Financial inclusion policies could buffer consumption shocks through access to credit 

8. Limitations and Future Studies 

This study is limited by the availability of consistent household-level consumption data and may 
not fully capture informal economic activities. Future research could explore micro-level datasets 
or examine non-linear effects and thresholds where inflation impacts differ. 
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Moreover, disaggregating the analysis by income quintiles, rural vs. urban households, or gender 
could provide a more granular understanding of inflation’s effects on consumption dynamics. 
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